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In the rapidly evolving world of social media, understanding the optimal post length for

engagement is crucial for businesses to effectively leverage platforms like LinkedIn. This

paper investigates the ideal character count for LinkedIn posts by conducting 1) an

online survey involving digital marketing professionals and 2) analyzing a dataset of 5,000

company posts. By comparing the engagement levels of posts with varying character

lengths, we aim to uncover patterns and recommendations that can enhance the

performance of LinkedIn content. 

The findings of this research offer valuable insights for businesses seeking to maximize

their social media presence and engagement, paving the way for more effective LinkedIn

marketing strategies.

Introduction

Data Analysis of
LinkedIn Company
Posts
Sample size: 5,000 Posts
Range: 0 to 3,000 characters

The data analysis in this study was conducted using quantitative research

methods. A sample of 5,000 LinkedIn posts was randomly selected and

analyzed using statistical techniques to identify patterns and relationships

between variables. Engagement levels were measured by the number of

clicks and impressions each post received.

The study categorizes character counts into six buckets, ranging from 0 to

3,000 characters, as LinkedIn allows a maximum of 3,000 characters per

post. This segmentation enables a comprehensive analysis of engagement

trends while taking into account LinkedIn's character limitations.

Methodology

Online Survey of
Digital Marketing
Professionals
Participants: 68 digital
marketers 

50 to 100 characters

100 to 500 characters

500 to 1000 characters

over 1000 characters

The second methodology of the research involved conducting a survey with

68 digital marketing professionals, who are responsible for creating social

media content for their respective companies. These companies primarily

operate in the B2B domain, spanning industries such as technology,

financial services, healthcare, and consulting. The survey aimed to gather

insights into the preferred character length for LinkedIn posts by posing the

question: "What is your ideal LinkedIn post's character length to drive

maximum results for your company?" Respondents were provided with

four choices: 
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Results

The results of the data analysis indicate that the highest engagement levels were observed for posts

containing between 300 and 600 characters. These posts significantly outperformed others in terms of

engagement, impressions and click-throughs, highlighting a clear preference for conciseness and brevity

among LinkedIn users. Interestingly, posts with character counts either below 100 or above 800 demonstrated

a decline in engagement, suggesting that excessively short or lengthy content may not resonate as effectively

with the target audience. This information is crucial for content creators and digital marketers seeking to

optimize their LinkedIn posts for maximum engagement and reach.

The survey results revealed a clear preference among digital marketing professionals for LinkedIn posts with

character lengths between 100 and 500, with 70% of respondents selecting this option. In addition, 20% of

participants favored posts with 50 to 100 characters, emphasizing the importance of brevity in LinkedIn

content. Interestingly, none of the respondents chose the 500 to 1000 character range, and a small minority of

10% opted for posts with over 1000 characters. These findings further reinforce the notion that concise and

succinct content is more likely to drive engagement on the LinkedIn platform.
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300 to 450 character range provides the highest engagement 

Conclusion

In conclusion, both the data analysis of 5,000 LinkedIn company posts and the survey of 68 digital marketing

professionals from various B2B industries consistently underscore the importance of brevity and conciseness

in LinkedIn content. The optimal character length for LinkedIn posts appears to lie between 100 and 600

characters, with the most engagement occurring in the 300 to 450 character range. 

Excessively short or lengthy content is generally less effective in capturing the attention of the platform's users.

By leveraging these insights, businesses and digital marketers can refine their LinkedIn marketing strategies,

create more engaging content, and ultimately maximize their reach and impact on the platform.
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